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From Drab to Fab 
ALARM South East Conference 2009  

Getting your Image Right

Presentation by Image Coach:      Irene Nathan 
Irene began her career in the Chemical and Metals industries becoming Director of Quality as a supplier to British Aerospace.  She later founded the International Federation of Image Consultants and led the third party accreditation for image professionals and is the principal consultant for the Interpersonal Relations Group.  

She has consulted in the area of corporate and personal image for over 20 years and her clients range from the private to public sectors.  Her insights and business scope have been sought for the Olympic Elite Coaching programme, NHS, housing associations, recruitment, retail and media, law and banking.
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Creating your Brand

Research has shown that the initial split-second contact with people is eye-to-body; we look at clothes before face.   We make profound value judgments and emotional connections from superficial evidence which means that it is important to choose carefully the way in which you dress and take conscious control over your appearance.  We know that trust loyalty and respect are earned and a compelling first impression goes a long way to achieve this.

 Your  self marketing must include three drivers:

· Consistency – dress at the same high standard every time. If your image communicates mixed messages, you may run the risk of negative opinions quite unrelated to the products, skills and capabilities you actually posses.

· Impeccable grooming – no matter what, never leave home without first looking in a full length mirror.  Stains, powerful fragrance, dirty or scuffed footwear, unstyled hair, loose threads, snagged hose, creased or badly fitting clothes may be perceived as a lack in responsibility. 
· Authenticity – be yourself.  Clothes should flatter your unique colouring, body shape and scale; they should make you feel good and fit perfectly. Your personal style is all about what you stand for.     

What every successful businessman should know/own/wear
Business Professional

· Quality shirts 
· At least two single-breasted black, charcoal or navy wool/crepe suits
· Good umbrella
· Clothes brush
· Selection of good quality ties made from natural fabrics silk/wool/linen as synthetic fabrics do not hold the tie knot in place
· Avoid tie prints that are loud and/or gimmicky
· Perfect tie knot (four in hand or ½ Windsor knot) - end of blade touching the belt
· Good quality leather belts that match shoe colour
· Belts always to be worn if trousers have belt loops
· Shoe cleaning kit
· Trouser press
· Molded hangers
·  A sewing kit
· A great haircut
· Clean shaven – otherwise well groomed facial hair
· Skincare regime
· Subtle fragrance
· Perfect nails
· A great dentist
· Clothes steamer
· A topcoat or rain coat that comes below the knee
· A pair of sharp sunglasses
· An elegant watch – avoid plastic 
· Quality cufflinks worn only with French cuffs.
· A  briefcase/man bag that goes with everything
· Long socks that do not ride down to show flesh when legs are crossed
· Quality pen and notepad
Business Professional

What every successful businesswoman should know/own/wear

TIPS

· The perfect jacket for every occasion
· Fabulous black/taupe trousers/ skirt
· A stylish haircut and hair colour that blends with your skin tone
· Well fitting underwear – never on show
· A wardrobe of quality business attire – these do not necessarily need to be high trend or expensive but of good fabric and in excellent condition.
· A reliable laundry/alterations person
· A clothing steamer – steam from the bathroom works but not as good
· Excellent manicures – maintain a regular routine 
· Unless your legs are in perfect condition never ever go without stockings/pantyhose. 
· Avoid home tanning 
· A great set of jewellery that goes with everything    
· At least two pairs of stylish well-heeled shoes 
· Shoe cleaning products/shoe horns (after each wearing) 
· A leather bag/briefcase/tote 
· Quality pen 
· An stylish watch
· A skin care regime that leaves your skin fresh and vibrant 
· How to blend your make up
· Excellent neutral makeup – avoiding frosted eye and lip products or overly glossed lips.
· Subtle fragrance
Business casual 
Business Casual:  Suggests a relaxed, semi constructed look that is still appropriate to meet external clients without the feeling that you are under dressed.   
Men

· Sports jacket: wool, linen, cord or moleskin semi or unconstructed,  long leather style or bomber
· Trousers:  Black jeans, wool, chinos, cords, moleskin, denim only when dress down avoiding low hipster styles.
· Shirts: most styles, prints and colours - avoiding French cuffs and short sleeves
· Quality belts:  avoid white, plastic and gimmicky buckles
· Shoes:  black, brown, oxblood - loafers, casual lace ups, Chelsea boots – avoid trainers and sandals.
· Knitwear – Modern cardigan, V neck pullovers (with T or shirt), and sleeveless
· Avoid sports and bright socks 
· Great grooming

· Avoid dated dress – and so are your ideas

· Jewellery: avoid neck chains, earrings and more than two rings

Women
· Jacket:  most colours, long/short, soft fabrics, leather, suede 
· Knitwear:  Cardigans, most styles and colours to co-ordinate with overall style
· Skirts: Long or short avoid extreme lengths (mini) and after hours fabric
· Trousers most styles avoiding midriff show, leggings, drawstring styles, denim only when dress down
· Tops:  avoid grand embellishments, designs and prints.  Too much skin - too much information.  
· Shoes:  avoid sandals, flip flops, thigh high boots, extreme heels, platforms and wedges.
· Jewellery – avoid multiples.
· Dresses:  avoid blatantly fitted styles
· Great grooming
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